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The Wilmington Learning Collaborative (WLC)

The Project
The Wilmington Learning Collaborative (WLC) is an educational nonprofit 
dedicated to fostering positive change in schools across Wilmington, 
Delaware. As a new organization, WLC partnered with First Ascent to develop 
a cohesive brand identity that communicates its mission and connects with 
the community. This work supported the overall communications strategy 
focused on three key shifts: "Students First. Connected Schools. Purposeful 
Partnerships."

Central to this effort are WLC’s new logo and website, designed to showcase a 
fresh look and provide an engaging user experience that makes navigation 
easy for families, teachers, and students. We also created organic social 
media content and merchandise designs to align all elements of the 
organization's messaging and identity.

Our Work 
● Branding & Identity Design
● Logo Design
● Communications Strategy
● Website Design & Development
● Website Maintenance
● Digital Marketing 
● Graphic Design
● PR Support
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Our approach was rooted in collaboration and research. We partnered closely with the WLC and engaged with students and teachers to ensure 
the brand identity authentically represented the organization’s mission and the community it serves. Understanding the historical context of 
segregation, where Wilmington students often traveled long distances to attend schools outside the city, we emphasized unity and celebration 
of this historically marginalized community, fostering a sense of connection and belonging.

Designing with Community in Mind
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Brand Guidelines
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We designed and built a bespoke website for the WLC. The website serves as a centralized hub for school information, news, and resources for 
Wilmington students and families. With an engaging design and intuitive navigation, the web site helps foster a stronger connection between 
the WLC, local schools, and the wider community it serves.

Website

https://wlc-de.org/
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The Results
In the five months since launching, 
the WLC website received 11,586  
total pageviews.

In the five months since launching, 
the WLC website had 4,236 total 
users.

11,586

4,236

views

users

https://delawarelive.com/wlc-launches-anticipated-website-new-trademarked-logo/
https://delawarelive.com/wlc-launches-anticipated-website-new-trademarked-logo/


Visit Us
FirstAscentDesign.com

Thank You!


